
Digital Marketing 
for Nonprofits : 
Social Media  



Essential Online Tools

• Email

• Social Media

• Online Advertising



Source: Avectra



Percentage of Nonprofits in 
Social Networks (US)

Source: Avectra





Source: http://fedobe.com/raise-your-charitable-
fund-through-non-profit-organization-online-
marketing-guide/



Facebook

The success of a Facebook campaign depends on its design. 
All other things being equal, its influence will be greater if: 

• it has a ‘catchy’ title that attracts attention.

• it calls for immediate action. 

• It carries a simple, clear and succinct message.

• it is supported by multimedia content i.e, a photo, or a 
video.

• it aspires to reach an ever larger audience.



For every 1,000 e-newsletter 
subscribers, nonprofits have 149 

Facebook Fans

Source: M+R and NTEN



Example #1 of FB awareness raising 
campaign



Example #2 of FB 
awareness raising 

campaign

and reporting on 
results….



Check out the tutorial that Facebook has 
created to help nonprofits: 
https://nonprofits.fb.com

https://nonprofits.fb.com/


57% of Facebook Fans “Like” a charity on Facebook 

because they want to publicly display their support for 
the nonprofit to their friends

Source: Waggener Edstrom



43% of Facebook Fans “Unlike” a charity on 
Facebook because

it has been posting too often

Source: Waggener Edstrom



Be aware ! “Likes” have limits



Twitter

Twitter can be used to update an advocacy or fundraising 
campaign, and urge participation in an event. Twitter has 
its own language and terminology to learn. You can start by 
following some nonprofits on Twitter.



Example of a twitter campaign post



Twitter

A few tips for an efficient campaign on twitter:
• Tweet in clear and properly constructed sentences. Avoid 

too many abbreviations and hashtags. Still, learn the twitter 
jargon to master the 280 character limit.

• Share content originating from reliable sources to increase 
your own credibility.

• Add links, infographics and other multimedia content (e.g. 
videos, photos) to your tweets.

• Tweet frequently, to constantly increase the number of 
followers.

• Tweet over the weekends with the assistance of scheduling 
apps.   



Example of a twitter campaign post



Example of a twitter campaign with 
infographics



Example of a twitter campaign with infographics



The number of followers nonprofits 
have on Twitter grew by 264% in 2012

Source: M+R and NTEN



Using Twitter during fundraising 
events can result in 10X more

money raised online.

Source: MDG Advertizing



YouTube

Videos have significant and memorable impact.

A few tips for a successful campaign on YouTube:

• Post regularly multimedia material on the channel.

• Create short videos and diffuse simple messages.

• Use concurrently different social media (e.g. facebook, 
twitter etc) to share your videos.



• Take advantage of different social mediums by running in 
parallel different but complementary tasks, e.g., a fund-
raising campaign in Facebook together with an awareness-
raising campaign (revolving around videos) in YouTube and 
Twitter.

• Remember; each social media account has different 
followers and its influence is cumulative.

YouTube



“Impact Lab” assists you to get started with YouTube & 
enlist your organization in YouTube Nonprofit Channel: 

https://www.youtube.com/yt/impactlab/

https://www.youtube.com/yt/impactlab/


LinkedIn

Nonprofits may use LinkedIn to find:

• Information about people with whom they are going to 
work or meet.

• Expertise to solicit.

• Contact-persons in organizations.

• Up-to-date contact details of people.



Example: Human Rights Watch use of 
LinkedIn



LinkedIn has created a page to help nonprofits 
use it: https://nonprofit.linkedin.com/

https://nonprofit.linkedin.com/


Pinterest and Instagram

The old adage, “a picture is worth 1000 words” is very 
timely in the era of social media. A nonprofit organization 
can deliver a heavy message to the right people by using 
Pinterest and Instagram. Followers want to see pictures 
that are attention grabbing and shareworthy.



Instagram has around 100 million monthly active users 
and is very popular among young people (18 to 29). 

Pinterest  is not so popular, but it is used more by 
people with high income.



Pictures & Visuals with short messages!

A nonprofit can best use Pinterest and Instagram by posting 
pictures and visuals that highlight its mission and 
activities. Using graphics and short paragraphs can 
complement your photo message. With Instagram Direct 
and Pinteresting you can choose a specific person to 
receive a special message along with the photo. This can 
help with targeted fundraising.



Instagram Example 1



Instagram Example 2





Additional resources
•http://www.seerc.org/atsiv/vle/

•https://www.facebook.com/trainingNGOs/

•www.ngotraining.eu

http://www.seerc.org/atsiv/vle/
https://www.facebook.com/trainingNGOs/
http://www.ngotraining.eu/


This work is part of the professional development resources for NGOs 
developed under Advancing the Third Sector through Innovation & Variation
(ATSIV). 

ATSIV is a project financed by ERASMUS+ KA2, implemented during 2016-2019 
by a consortium of Greek, Bulgarian, Polish and Romanian organizations. It  
aims at increasing the professional competences of NGO workers by developing 
and making available an open access online platform of training through 
gaming. 

The European Commission support for the production of this publication 
does not constitute an endorsement of the contents which reflects the views 
only of the authors, and the Commission cannot be held responsible for any 
use which may be made of the information contained therein.



Partner organizations


